National Report
LLP-ERASMUS
Intensive Programme

Internet advanced promotional tools application for increasing awareness
of social exclusions movement

Katowice, 23rd February - 08th March 2012

Internet Exclusion

Francesca Baggio, Matteo Messino, Giacomo Sebastianis

1

1. Introduction

The general definition of Internet Exclusion is the economic inequity between groups
about the access to and the knowledge of the Information and Communication
Technologies (ICTs) in general and of the Internet in particular.
The Exclusion could be inside the countries, e.g. in terms of areas in which the Internet is
developed, based on socioeconomics and demographics differences; or in outside the
counties; that is named Global digital divide and it examines the divide between the
developing and developed countries based on international criteria.1
The problem of the digital divide is usually explained through five steps: subjects of
connectivity (individuals, organizations, enterprises, schools, hospitals, countries, etc);
characteristics of connectivity (demographic and socio-economic variables e.g. sex,
education, age, occupation, location etc); means of connectivity (fixed or mobile, Internet
etc); intensity of connectivity (mare access, retrieval, interactivity); purpose of
connectivity (reasons individuals want to use Internet and ICTs or do not want to use
them).
We are going to focus our studies of the problem on the Italian territory, talking about
the different levels of age and genders in the use of the Internet and the ICTs.
We are going then to talk about the Internet exclusion viewed from other points:
geographically and occupationally.
Furthermore we decided to concentrate in the recent years , especially in the 2011,
which is the most updated year talking about this topic.
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http://www.econ.yale.edu/growth_pdf/cdp881.pdf
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2. Generational differences and gender
In 2011, more than half of people with at least 3 years of age (52.2%) uses the personal
computer and over half of the population aged 6 and over (51.5%) surfing the Internet.
If we considers the frequency with which these tools are used, it should be noted that
31.3% of people aged 3 and over use computers every day and 28.3% of those aged 6
and over connects to the web daily .
Compared to 2010, the proportion of users increases both with reference to the
personal computer (it was 51%) in 2010 and the increase was 1.2 percentage points)
and the Internet (it was 48.9% in 2010 the increase is 2.6 percentage points), thus
confirming the upward trend that has been going on since 2008. This progressive
increase also affects the proportion of people who use these tools on a daily basis, with
values that go from 30.7% to 31.3% for the personal computer and from 26.4% to
28.3% for the Internet.
Major users of personal computers and the Internet are young people between 11 and
24 years (Respectively, more than 82% to more than 78%) for previous generations the
share of users decreases gradually and dramatically in direct proportion to age. Already
among the people aged between 35 and 44 years the use of personal computers and the
Internet is much more content (respectively 70% and 69.4%) and the proportion of
users drops below the threshold of 50% after 54 years.
The relationship with these technologies is confirmed significantly different between
males and women. Put it, to use the personal computer for 57.2% of men, compared to
47.4% of women, and surf the Internet 56.6% of men and 46.7% of women.
It should be noted, however, that, up to 34 years, the gender differences are very small
and between the boys aged 11 and 19 years there has been a "overtaking" feminine. The
technological gap in favor of men, is accentuated at 35 years of age and reaches a peak
among people of 55 and 59 years, with about 17 percentage points of difference
between men and women both as regards the use of the Internet that of the PC.
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Compared to 2010, women have registered major increases both in terms of the use of
personal computers that as regards the use of the Internet. In particular, women aged 35
and 44 years to record the most significant increases.

3. Problems with South of Italy, differences with the rest of the
Country
In 2011, there remains a strong imbalance both for the use of personal computers that
for one in Internet between people living in different regions, as well as in metropolitan
areas, urban rather and extra-urban. In particular, claims to use the computer more than
54% of the population living in the center-north, compared to a share in the South and
in the Islands is respectively 44.4% and 45.3%, similarly the Internet, which exceed 54%
of the population in the central and northern regions do not exceed the 43.6% in the
South and 44% in Islands.
Compared to 2010, the regional differences between the North and the South of the
country remain stable as concerns the use of personal computers increases and as
regards the use of the Internet: in 2010 the distance between the Northwest and the
South was 11.7 percentage points in 2011 to 12.9 %.
Considering the people who are at least 15 years, almost all the students use the
personal computer and the Internet (respectively 92.1% and 92.3%), but the proportion
of users drops to approximately 70% for the employed (respectively 72.3% and 71.7%);
the technologically less active people are, however, housewives (20.6% and 19.5%) and
withdrawn from work (15.6% and 14.7%).
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4. Different levels of ICTs and Internet developments based on the
employment.
Great distance-employed workers and processing (60.6%), while only slightly more than
half of workers and apprentices (53.9%) using the personal computer.
The same differences in the levels of use are reproduced substantially with respect to
the use of the Internet, which is primarily used by managers, entrepreneurs,
professionals, managers, managers and employees (about 85%). On the web you can
find, however, only 53.4% of the workers and apprentices.
Overall, compared to 2010, while the proportion of employees who use personal
computers has increased from 71.1% to 72.3%, of those who surf the Internet increased
from 68.7% to 71.7%. In the last year the social differences have remained fairly stable,
even if the workers were up rates slightly higher than those found including executives,
entrepreneurs, professionals, and executives and managers. The share of workers who
use the personal computers has increased, in fact, from 51.4% in 2010 to 53.9% in 2011
and the use of the Internet by 48.4% to 53.4%, while the managers, executives, and
employees, who started from utilization rates very above, recorded increases more
content: The use of personal computer passes from 87, 3% 89, 3% and the use of the
Internet from 85.1 to 88%, 3%.

5. Usability of the ICTs and the Internet, where are the used?

In cyberspace from home, but still attached to a wire. The place where the personal
computer is mostly used is the house. The 89, 9% of people aged 3 and over who have
made use of the personal computer in the previous three months the interview have
used it mainly at home. Further down the list of the most popular places to use your
personal computer at work (36.4%), other household (23.8%) and the place of study
(16.5%).
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For the Internet, the situation is similar: 88, 2% of users accessing the network of six
years from home, 35% of the workplace, 25.2% from home friends, 14.2% from the
place of study and 19.3% from other locations.
Observing the behavior and habits of children and young people still children living
with their parents, it should be noted that 20.6% use personal computers only at home,
12.6% at both home and at school and 13.4% use it at home, at school and in other
places. Only 1, 3% use computers only at school.
The ratio of children and adolescents between 3 and 17 years with new technologies is
strongly linked to the level of parental education. Based on the answers provided,
however, 64% of children and graduate students with at least one parent has used the
personal computer in the previous three months the interview, compared to 41.2% of
those with parents who have more than a primary school.
However, the use of personal computers by children and young people with parents
with

a

low level of education is extremely low even at school indicates that the system school
can not compensate for the shortcomings of the family.

6. The technological literacy of the people using the personal
computer

Over a decade and a half million people aged 3 and over, accounting for over a third of
users of personal computer (35%), followed one or more courses to learn how to use it
(Table 2.2). The share of users who have attended courses for learning skills is higher
among women (37.8% against 32.5% of men) among people aged between 55 and 59
years (44.5%) and among the resident population in northern Italy (over 36% in the
North, compared with a value equal to 31.7% in the South).
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Those who have never participated in any training activity (64.7% of people 3 years
and more using computers) have indicated several reasons: nearly half said they already
have sufficient knowledge (49.3%), followed by users who have not experienced the
because they need an occasional use of the personal computer (17.8%), those who do
not had the opportunity to lack of time (16.1%), the self-taught who have acquired the
knowledge needed by yourself or with the help of others (12.2%) and those who have
been prevented from excessive cost of courses (10.8%). Of all residual is the proportion
of people that show how motivation the unsatisfactory quality of the proposed training
activities (1.9%).
The age effect on the reasons set out: it is mainly young people between 15 and 24 years
to declare have sufficient knowledge already (over 61%) of adults 35-54 years complain
especially lack of time (22%), and the excessive cost of the course is the main obstacle
indicated by young people between 18 and 24 years old (almost 16%), the latter
motivation, too, is shown most of the people in the South and Islands.

7. Type of activity with the Internet

The type of activity with the Internet is closely correlated with age: more than half
(50.1%) of young people between 18 and 24 years using the Web to search for
information on training or education of any kind, while surfing the Internet to find job
opportunities
using the information and contacts offered by the network prevails in the range of 20-24
years (the 37.4%).
The range of users between 35 and 44 years is characterized by a higher use of home
banking services (44.4% compared to 32.2% of the national average) and the
information available on the net supply of goods and services (79.5% compared to
68.2% of the national average).
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Search for information health and read newspapers, news magazines are popular
activities among 25-64 years age classes.
Send or receive mail, phone calls via the Internet, make video or webcam download
software activities are already very popular among minors aged between 11 and 17
years, which, with respect to these activities, demonstrate an early confidence with
technology telematics.

8. Italians and use of the Social Networks.
Almost half of the users of the Internet creates a user profile, send messages on
Facebook, Twitter, Linkedin, Pinterest and other social networks.
The development of new interfaces has produced a rapid change in the behavior of
Internet users. In addition to surfing the net for consultation sites and web pages
are increasingly popular forms of active enjoyment, such as participation in blogs, social
social and professional networks and wikis and content production for their population.
In 2011, 53.8% of Internet users see a wiki to gather information, 48.1% create a profile
user, send messages, or other on Facebook, Twitter.
Social networks are not only used as a tool to maintain relations in his own network of
friends, but also as a tool for information and communication on social or political issues
(22.8%).
Smaller shares are registered for those who use the web to participate in consultations
or voting on social or political issues, such as for example, to sign a petition (8.6%), and
to participate in professional networks as LinkedIn and Xing (8.3%).
The most active in this area are mainly young people aged 15-24 years, in particular
more than 76% creates a user profile, send messages, or other on Facebook or Twitter
(compared to 48.1% of the average national), more than 63% participated in a wiki
(compared to 53.8% of the national average) and more than 29% law and expresses
opinions on social or political issues through blogs or social networks.
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At the regional level shows that the use of social networks is more prevalent in the South
and Islands.
In particularly in the South, 53% of Internet users creates a user profile, send messages
or more Facebook or Twitter (compared to 43% of users in the North-East) and 24.4%
exchange opinions on social or political (compared to 20.5% in the Northeast). In the
Northeast is more widespread network usage for browsing wiki (58% versus 46.4% in
the South).
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9. Possible solutions

In the future, the economy will be a knowledge-based networks, which will revolve
around the Internet. Europe needs access to fast and ultra fast internet, competitively
priced and widely available. The Europe 2020 Strategy has underlined the importance of
broadband deployment to promote social inclusion and competitiveness in the EU
reiterated its aim to bring basic broadband to all Europeans by 2013. The strategy is
designed to ensure that, by 2020, all Europeans have access to much more rapid, more
than 30 Mbps, and that at least 50% of European households subscribing to internet
connections above 100 Mbps.
To achieve these ambitious goals need to develop a comprehensive policy based on a
combination of technology and with two parallel goals: on the one hand, to ensure
universal broadband coverage (combining fixed and wireless) with connection speeds
increasing up to 30 Mbps and beyond and, in time, facilitate the dissemination and
adoption of a large portion of the territory of the EU network of next generation access
(NGA) that allow super-fast connections above 100 Mbps.

Ensure universal coverage of broadband speed increasing.

The broadband wireless (terrestrial or satellite) can have a crucial role to get to cover all
areas, including the most remote and rural areas. Today, the main problem for the
development of wireless broadband networks is access to radio spectrum. A European
policy on the radio spectrum should, in addition to include dissemination, promote
efficient spectrum management by requiring the use of certain digital dividend
frequencies for wireless broadband, offering greater flexibility and by supporting
competition and to 'innovation.
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Promoting the spread of Next Generation Networks.

Today in Europe internet access is mainly based on broadband first generation
(traditional copper telephone networks and cable television), but the demand for NGA
networks is increasing among citizens and businesses around the world. The
Commission has adopted a Recommendation to promote the deployment of NGA
networks and encourage business investment in open and competitive networks.
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